


 
A collaboration between 

Members of the CNNC 
Karen Bryant & Associates 

North Star Destination Strategies, Inc. 

 



Where the world 
thinks I live 

Where suburbanites 
think I live 

Where my parents 
think I live 





In 2009, the Central 
Northside Neighborhood 
Council (CNNC) led a 
community effort that 
resulted in a master plan. 
One recommendation was  
a review of our community’s 
perceived identity to find a 
way to tell a more 
compelling and accurate 
story of who we are. 



A strong vision evolved from the 
master planning process: 
 
By the end of 2015, CNNC will 
transform all our neighborhood’s 
vacant lots and empty storefronts 
by filling them with thriving 
individuals, commerce and families 
of all kinds.   
 
This vision aligns with our mission 
to enhance the lives of all Central 
Northside residents. 



Spring 2010 
 
Research 
CNNC engaged Karen Bryant & 
Associates to conduct research to  
better understand residents’ 
perceptions of and aspirations for 
the community.  Bryant conducted 
six focus groups involving 46 
participants representing a wide 
spectrum of the community.  
 
  



Fall/Winter 2010 
 
Marketing and Communications Plan 
Bryant led CNNC in developing a five-year marketing and 
communications plan using focus group results and other research as 
the foundation.  
 
Request for Proposals 
CNNC created the Branding Committee and, with Bryant, developed 
an RFP to secure an outside branding firm to assist with community 
branding. 



Summer 2011  
 
The Agency 
• CNNC selects North Star 

Destinations Strategies.  
 

• North Star gathers info from 
community members and 
stakeholders 
 

• North Star holds community 
meeting August 2011 



Fall/Winter 2011 
 
Creative Strategy 
North Star presents findings and first draft of creative 
suggestions to  CNNC Branding Committee. Branding 
Committee participation results in review, collaboration and, 
finally, a finished creative strategy 
 
 
  



Spring/Summer 2012   
 
Branding Committee presents creative findings to key 
stakeholders and the  community for consideration. 

• Political (Mayor’s Office, Councilman & URA) 
• Funders 
• Business Community 
• Cultural Institutions 



Jeanette Evans (center) and friends 
 

“I live in Central Northside.”   
Alpine Avenue 



Jack Hatley and  
Amy Schultz 
North Taylor Avenue 
 
“We live in the Mexican 
War Streets.” 
 



Adel Fougnies and 
Richard Thomas 
N. Taylor Avenue 
 
“We live in the Mexican 
War Streets.” 
 



Brent Boss, owner of 
Buena Vista Coffee Buena 
Vista Street 
 
“My business is in the 
Mexican War Streets, but I 
refer to it as the North Side 
when talking to people from 
outside this area.” 
 



James Hoback 
Buena Vista Street 
 

“I live on the Mexican 
War Streets on the 
North Side/Shore.” 
 



George Wilson, owner of 
Wilson’s Barbeque 
N. Taylor Avenue and Buena 
Vista Streets 
 
“I’ve had my business in the 
Mexican War Streets for 53 
years.” 
 



Kathleen Gerace 
The Allegheny on West 
Commons Drive 
 
“I live in The Allegheny, 
Apartments for seniors, on 
the North Shore, or is it the 
North Side?  I’m not really 
sure.” 
 



Eric Rankin 
Buena Vista Street 
 
“I’m from New Mexico and 
am visiting the Mexican 
War Streets.” 
 



Janet and Robert 
Colville 
Foster Square 
 
“We live on the North 
Side.” 
 





Pittsburgh Post-Gazette Places  
Allegheny General Hospital on the North Shore 



“For those of us following the work on the Upper North Side - I’m not sure 
what the proper terminology is. Is it the Upper North Shore?  I guess  
North Siders just say, ‘the North Side,’ right?” 
 
 



A resident mentioned in our Vision Survey: 
When bad things happen in the North Side, the media refers to it 
as Central Northside, but positive news stories reference the 
North Shore. 



The term "North Side" does not refer to a  
specific neighborhood, but rather to a disparate  
collection of contiguous neighborhoods. The  
neighborhoods that make up the North Side of  
Pittsburgh include:  
 
Allegheny Commons  -  Allegheny West  -  Allegheny East/Deutschtown   
Brighton Heights  -  California-Kirkbride  -  Central Northside  -  Chateau   
Fineview  -  Manchester  -  Brightwood -  North Shore  -  Northview  Hts   
Perry North/Observatory Hill  -  Perry South - Spring Garden   
Spring Hill-City View  - Summer Hill and Troy Hill 
 

Residents from all of these communities can and do say they are from the  
“North Side” 

  



With the North Shore brand 
encroaching on prime areas 
of the Central Northside 
without any input or 
guidance from the 
community, we’re in a rather 
uncomfortable position. 
 



The Mexican War Streets  
is a strong and valuable identity, 
but it doesn’t accurately reflect 
all of the disparate parts of the 
community.  
 
And, the unspecific name of 
“North Side” does not tell our 
unique story.  

You are here 
      (Central Northside) 



 
That leaves the Central North 
Side stuck between two strong 
brands. 



 

 



 



What did residents who responded to the Vision 
Survey say about the name Central Northside? 



20% of respondents had positive comments about the 
name Central Northside.  Comments ranged from: 
 

• “Perfect” 
• “Fine. It’s location based.” 
• “Good” 
• “I like it. It’s where I live.  I prefer it to Mexican War 

Streets . . .” 
• “It’s OK.” 

 



80% of respondents had negative comments about the 
name Central Northside.  Comments ranged from: 
 

• “Boring, bland, generic” 
• “It’s pablum; does not link to anything.” 
• “Yuck.” 
• “My experience is that outside of the area, no one knows that 

the Central Northside is the name of a neighborhood.” 
• “Accurate geographically, but boring.” 
• “Awkward, especially with how the news always throws around 

the term North Side to describe anything bad happening on 
other North Side neighborhoods.” 
 



As the stewards of our mission and vision,  
CNNC is committed to . . . 

 
•  Celebrating our diversity  

 
•  Preserving our history 

 
• Shaping our future by telling our  

unique and  compelling story 
 

• Attracting new businesses, investors and individuals and 
families of all kinds 

 



Five Year Marketing Plan 
 
• Marketing infrastructure 

 
• Communication channels 

 
• Effective branding 

 
• Materials to attract businesses & 

people 
 

• Signature event to bring people to the 
community 

 
 



North Shore 



 

 













• That reflects our history 
 

• Honors our values 
 

• Captures our vision 



ALL TOGETHER.  DIFFERENT. 





Allegheny  
already has a strong  
foothold in our  
consciousness. 



Allegheny is Rooted in Our History 



When asked for an alternative, what name came up most 
often? 
 
 

 



By far, the name Allegheny, in one form or another, was 
the clear leader: 
 

• Allegheny City (of all the “Allegheny” names, this was suggested most 
often) 

• Old Allegheny 
• New Allegheny City 
• Central Allegheny 

 
 

 













Wayne Zukin, developer of the 
Garden Theater Block, explains 
why “Allegheny” is part of the 
name of his development firm. 
 
We choose Allegheny City 
Development Group because 
there was a desire to bring back 
memories/energy of the vibrant 
commercial district in the Federal 
and North corridor from the days 
when the area was called 
Allegheny City.   
 







 
 























All Together. Ad Concepts 
 
 
Dan West, Lead Designer 















September 10, 2012: community votes on new brand direction 
A “yes” vote indicates your support  for marketing the neighborhood as 
Allegheny City Central with the tagline: All Together. Different. 



Alpine Avenue North Taylor Avenue N. Taylor Avenue 

Buena Vista Street 

Buena Vista Street 

N. Taylor Avenue /  
Buena Vista Streets 

West Commons Drive Foster Square  





In the heart of Pittsburgh’s 
Historic North Side 



branding@cnnc-pgh.org  


